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Target over 42,000 members of
The Forces Pension Society



The Forces Pension Society (FPS) is a campaigning
and lobbying organisation that looks to secure
equitable pension conditions, on behalf of serving
and retired members of the Armed Forces and their
dependants, which recognize the unigue commitment
they make to our country. The FPS also runs a busy
help desk for members with queries on their Forces
pension. Members are informed of the Society’s
activities by Pennant, the website (www.forpen.co.uk),
regular e-newsletters, the AGM and area meetings.
The Society is funded by its members and is a wholly
independent not-for-profit limited company. It also has
a charitable arm from which agreed activities, such as
making grants and conducting casework for widows,
may be funded.

42,000 members

Bi-annual distribution — May and November

Established for over 60 years

50% male, 50% female

Biggest age sectors: 40 to 60 - 30%;

over 60 - 60%

¢ Biggest distribution London, South East and South
West

¢ Members all pay subscriptions

* Home mailed distribution
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The RAF Air Transport Force
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Readership

Gender Split

Biggest age group sectors

40-60 years — 30%
over 60 years — 60%
other — 10%

50% male
50% female

Forces split amongst membership:

Army 21,400 50%
Royal Navy 7,400 18%
RAF 12,000 28%
Misc 1,600 4%

Display Advertising Rates

Full Page £1,950
Half Page £1,100
Quarter Page £650
Loose inserts £55cpt

Publishing Schedule

May Issue

Publication date: 1st May 2010

Copy deadline: 26th March 2010

Insert delivery deadline: 26th April 2010
November Issue

Publication date: 1st November 2010
Copy deadline: 27th August 2010

Insert delivery deadline: 21st October 2010

Production Details

Width x Height Type (mm)
Full page 180 x 260
Half page (landscape) 180 x 130
Half page (portrait) 88 x 260

Quarter page 88 x 130

Trim size 210 x 297
Bleed 3mm

Artwork Format

Al digital (PDF, TIFF, EPS, JPG) advertising
images (CMYK) should have a minimum of
300 dpi at the correct printing dimensions.
All fonts, images must be supplied with the
document and a colour proof.

Advertising contacts
Gaynor Garton: 020 3283 4055
gaynor@square7media.co.uk
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